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The Importance of E-Books

E-books have become an important marketing tool, because you can use an e-book to create more awareness for yourself and increase your credibility.  That’s because having an e-book shows your expertise in your field, whether a person buys your e-book or not.  Then, too, an e-book can be a good promotional vehicle for your products or services, since people reading or learning about your e-book are likely to feel you’re competent or your product will be good.   Plus you can earn money from your books.

One common way e-books are published is in a PDF format.  Then a buyer can download a book from a secure site after paying for it.  Or to use these e-books as a free promotional perk, give customers, clients, or prospects the Website URL to download the book. 

Another common form of publication is for an e-book reader, such as Kindle or for other types of readers, including on mobile devices.

You can go from E-books to print on-demand (POD) books very easily. For instance, if you are doing back-of-the room sales to sell your books at an event, you can bring a few samples for sale and take orders for the rest.  Then, you can quickly and inexpensively turn an e-book into a printed book which looks like it has been commercially produced.  The main difference is that the POD publisher prints and binds copies of the book in response to orders and can ship them to you or to the customer. 

Obtaining Copyright Protection
Since an e-book in a PDF format is typically e-mailed to buyers or customers download it from a website, people commonly ask about copyright protection and if pirates are going to steal it.  Usually the people buying your book won’t do that; they are buying a single copy for themselves, not to distribute to others.  Though if you register the copyright, you can go after any serious infringers should this problem occur.

You have automatic copyright on the book, granted under the Bern Convention.  Also, you can register the copyright with the U.S. Copyright Office for added protection, since you can get statutory damages – about $100,000 and legal fees for each violation.  By contrast, if something isn’t registered, you can only get actual damages, which can be minimal or hard to prove.  Forget trying to use what’s commonly called the Poor Man’s Copyright, where you send a copy of your book or other items to be copyrighted to yourself and don’t open the envelope.  That strategy doesn’t work, since anyone can open the envelope at any time and put something in the envelope.  You still have an unregistered copyright.

However, even if you register a copyright, you can’t monitor small scale individual copying very easily.  And usually the main problem with copying is with music, not typically books.  The best protection is to put a warning on the book indicating that all rights are reserved and no one may copy any part of the book without written permission.  Then, if anybody does copy and distribute your book on a massive scale and you find out about this, with a registered copyright, you can pursue statutory damages.  But in practice, people can readily copy your material informally without you knowing it and any copyright litigation is very expensive, so it is not realistic to pursue most copyright infringements.   Besides, a primary purpose in publishing an e-book is to get publicity and increase your credibility for marketing your product or service.  Usually the income from the book is only an added perk, but not the major source of income in publishing the book.  That comes through getting more clients and sales.
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