THE IMPORTANCE OF USING GROUPS IN LINKEDIN
by Gini Graham Scott, Ph.D.


A great way to connect with others who have similar interests and promote yourself to a targeted market is through groups. They are a great marketing tool to reach out to people in a targeted market, since you can find a group on just about anything, whether you’re looking for accountants, doctors, lawyers, whatever.  LinkedIn allows you to join up to 50 groups, and you can enter and leave groups as often as you like. 
Searching for Groups


To search for groups, go to the "Status Bar" along the top of the LinkedIn screen, where there is a category for "Groups".   If you are already a member of any groups, these will show up in your "My Groups" page, along with discussions and comments from the people you are following.

Then, go to the "Groups Directory" to find groups you want to join.

When you first go to the directory, it will open up the "Featured Groups" as shown below.  These will generally be groups that have advertised or have a high level of traffic, which includes the White House and the UCLA Anderson Alumni Network.

Finding Different Types of Groups

You can find groups in particular categories if you click on the down arrow under "All categories":

When you click a particular category, it will take you to a Search Results page that lists all of the groups and the number of groups in that category.  The groups are listed by the number of members, with the groups with the most members first.   

To help you decide which groups to join, look at both the description of the group and its size.  This way you can select the most appropriate groups and those with the largest number of members.  

Many groups are moderated by whoever started them and any assistants.  In this case, the moderator will review your request to join the group or ask you why you want to join a particular group.  As long as you give a reasonable answer related to the purpose of the group or your profile shows this, you will probably be approved to join.

Finding Groups in a Location

You can also find groups in a particular area.  While I'm using groups in Los Angeles as an example, you can apply these techniques in any area.  If you are in a small suburb of a metropolitan area, look for groups in the larger area.  To most rapidly expand your contacts in your area, it's a good idea to join the top groups there, based on their size.  

Also, you can join groups in an area that you want to reach out to, either by email or by making a personal contact with group members later.  For example, if I'm interested in producing a film in Las Vegas, I might look for groups to join in that area to develop some contacts I can later meet when I arrive in the area.

Say you want to search for groups in the Los Angeles area.   Put Los Angeles in the "Keywords" box and hit "Search," which will then show the largest groups in L.A.

For example, the top business groups in the L.A. area includes these.  The first three are shown in the example above.


- Women 2 Women Business, which targets high profile women executives

- Orange County Executives (included in the L.A. area based on the U.S. Census), which
                      has a separate Website for interacting with group members


- Sales and Marketing Professionals Promoting High Tech and Technology


- Southern California Venture Capital Community


- LinkedWorking Los Angeles, 

- ThinkLA,

- Business Success Network 

- Southern California Dealmakers Network 
In some cases, a group may have its own Website platform to communicate with group members, rather than using LinkedIn, so they will send you a link to get to that platform.  Then, you have to go to there to join their group.  If you want to interact with the group members using that platform, that's fine.  But it can be inconvenient when you are a member of multiple groups to have to go to another platform on a separate Website, so you may not want to join the group for that reason.
Finding Groups in an Industry

You can also find groups in a particular industry.  Say you are involved in the entertainment or film industry.  To find groups in that industry, just put in the words "film" or "entertainment" in the keywords box.  You'll get some of the same listings as in an area search, since much of the film and entertainment industry is in L.A., though you'll find some differences.  Thus, it's a good idea to put in a number of related keywords to identify all the groups you want to target.

Finding Networking Groups

If you are interested in networking generally, a good site to join is Top Linked, which is an open networker group. Another is LION, which stands for Linked In Open Network.  These are people who will connect with anyone interested in networking, which can help you in building a large network. 

Though you might not have a reason to do business with these people now, you may want to do so in the future.  Another reason for joining a networking group is that the people in your network might have a connection with other people who could use your products or services.  So it's advantageous to build a large network. 

If you know the name of a group, you can search for it individually, such as if someone has recommended that you join the Sales and Marketing Professionals or Think L.A.  Just put the name you are looking for in the keyword box.

The Power of Joining Groups

To promote your business, join as many groups as possible, though you can only have one profile yourself.  But if you have a partner or assistant, they could create another profile and work in tandem with you.  For example, if you have a health store and are seeking to produce independent films, you might have your co-owner or manager have a profile for the health store, while you create a profile for yourself in the film industry.  

When you set up one profile for yourself and another for a close associate, it can make sense to keep your activities and contacts through LinkedIn separate.  When you do so, you and your associate should sign up under different company names and have a different name and email for each company, so you clearly have two separate identities.    

Once you are a group member, you can join subgroups within a group, which can be a good idea when you are part of a very large group which encompasses people with different interests.

There are several things you can do as a group participant.  One of the most important activities is to participate in discussions featured on the "Discussions" tab, which is a good way to let your connections know what your company is doing.  

For example, one man uses discussions regularly and increases his presence with a weekly marketing blog every Sunday night, which he posts on every group he belongs to.  He has found it especially valuable to post regularly, because people get accustomed to reading his discussions every Monday morning to see the new information he has provided.  Since he has accumulated a large audience that follows him regularly, he continues to keep them engaged with these frequent posts.  After he posts his blog, he typically gets over 50 responses in his LinkedIn inbox, and he gets comments from regular readers to let him know that they appreciate what he is doing. As an example, one morning several people took the time to comment on how thankful they were for the information he provided.  If he stopped his regular postings, he might begin to lose his regular following.
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